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Marketing to Citizens:

Going beyond Customers and Consumers
The world is changing at a fast pace, challenging us to reflect on the
present puzzle and think on the earth we want to build for future
generations. Globalization has triggered high levels of intertwined
economies never seen before. Population growth in emerging markets
and aging population in developed countries is putting pressure
on energy consumption and social benefits. Depletion of natural
resources is causing extra concerns to an already complex macro
environment we have to deal with.
Within this context, technology revolution, namely information
and communication technologies have been at the forefront of
development and caused an unintended consequence: consumer
empowerment. Marketeers have experienced the need of going
beyond customers in order to cater for consumers. The dynamism
of markets and competition have demanded a cross-fertilization
approach between first-time buyers, repeat consumers, retention and
loyalty strategies, just to name a few. Web 2.0 (social networks, blogs,
wikis, video sharing) is giving rise to a new consumer, more aware of
the alternatives, expecting firms to play a social role, using e-Word Of
Mouth either to recommend brands, products, services or to spread
negative comments.
Hence, all forms of organizations (groups, companies, institutions,
governments) are being challenged to look at their target markets not
only as customers or even consumers but as citizens who are beyond
mere numbers, and have the will and intelligence to be involved and
give their contribution to an information sharing society. Marketing
is the management area better positioned to delve into this path in
order to make a better future happen.
The EMAC 2012 Conference organization committee looks forward to
welcoming you to ISCTE Business School in Lisbon in May 2012! You
will find all the details regarding the conference at our website:
http://www.emac2012.org
Warm regards,

› Advertising, Promotion and Marketing Communications
› Business-to-Business Marketing and Networks
› Consumer Behavior
› Innovation and New Product Development
› International and Cross-Cultural Marketing
› Marketing in Emerging and Transition Economies
› Marketing of Public and Non-profit Organizations
› Marketing Research and Research Methodology
› Marketing Strategy and Leadership
› Marketing Theory
› Modeling and Forecasting

› New Technologies and E-Marketing
› Pricing and Financial issues in Marketing
› Product and Brand Management
› Relationship Marketing
› Retailing, Channel Management and Logistics
› Sales Management and Personal Selling
› Services Marketing
› Social Responsibility, Ethics and Consumer Protection
› Tourism Marketing
› Special Interest Groups
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Key Deadlines
Submission of papers › December 1, 2011
Start of Registration › December 2011
Early bird online registration › April 16, 2012
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Av. Prof. Aníbal de Bettencourt
(entrada pela Av. das Forças Armadas)
1600-189 Lisboa
www.indeg.iscte.pt

ISCTE Business School

Lisbon

The “White City”
Lisbon is Europe’s West Coast capital and the closest gateway to Africa and
the Americas. It is also known as the white city, for its unique luminosity. The
light, the atmosphere and the Atlantic climate, blended with Mediterranean
influences, with warm sunny winters and cool summers, contribute altogether
to offer a unique experience for each visitor. Facing the Atlantic Ocean, Lisbon is
surrounded by some of the best beaches in Europe as well as some tourist and
historical hallmarks such as Estoril and Sintra. Lisbon is one of the safest cities in
Europe, enchanted with historical sites and offering a dynamic business center
with a distinctive international orientation.
Fraught with historical landmarks, Lisbon was the birthplace, in the 15th
century, of one of mankind’s most exciting discovery sagas – the era of maritime
exploration that led to the discovery of the New World, the charting of new
routes for trade and travel, and the enduring connection between cultures,
climates and civilizations. Portugal’s past as a nation of explorers, pioneers and
forerunners in trade and in international contacts is known the world over and
Lisbon’s history is the history of all the continents combined.
With its unique legacy, Lisbon has embraced the new world of the 21st century.
The city is a dynamic result of its proud past and its vibrant, cosmopolitan
present, alive with non-stop cultural events, a vibrant nightlife and renewed
architectural verve. Visiting Lisbon is a once-in-a-lifetime opportunity to
experience a unique combination of history and modernity. It is a city with an
international flavour with a population made up of different races, different
backgrounds and different cultures where everyone feels welcomed. Lisbon won
in 2010 the World Travel Award of Europe´s Leading City Break Destination.
For tourist information please visit the following links:
http://www.visitportugal.com
http://www.visitlisboa.com
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